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% - # & [First Academic Year % = # & /Second Academic Year % = & & /Third Academic Year % = # & [Forth Academic Year
-8 [ [T EEET] -8 EEET] Tl ) -
#4 B [Course Title ;"ff Sm:; S;sz Sen:f # B /Course Title ;"f Semf:;[ S;“Z\"d Se":s:r #4 B ICourse Title ;"f Semi: S;CZ"d SE":SE' #4 B ICourse Title ;":[ Se"f;lz S;c‘:\"d Se':if Toair:dils T;éﬁ:g:rs
Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours
P il 3 3A2(— )/General Courses(l) 2 2 / /R kA42(= )/General Courses(I11) 2 2 / /| #3%42(2 )/General Courses(V) 2 2 / /
@B il # 342 (= )/General Courses(I1) / / 2 2 | #3427 (2 )/General Courses(IV) / / 2 2 |3l #3%42(= )/General Courses(V1) / / 2 2
) ¥ > @i i * (- )(= )/Chinese Writing and Application(l)(11) 2 2 2 2
CO”'sezﬁm”rgfs DY the [ 8 4 9 i & FLE(~ )(- WPhysical Fitness and Health Pomotion(1(il 2 |2 [ 2] 2 24 2
R * & < (- )(= )/ Practical English()(11) 2 2 2 2
-] 3+ /Subtotal 8 8 8 8 /|- 3+ /Subtotal 2 2 2 2 -] 3+ /Subtotal 2 2 2 2 -] 3+ /Subtotal 0 0 0 0
344 12 /Workplace Ethics 2 2 / / feitﬁcatﬁﬁ ::IT;néJ # ¥ 22 /innovation Management and Entrepreneurship in 3 3 ! | | @#AIET Al 7 5B %% /Product Development and Innovation 3 3 / /
(: :; ig) #{L P B s 22353+ [Technology Software Application and Design / / 2 2 ﬁ;nijiﬁ “aiﬁl;;‘;;;ﬁ:1];roduct1ons to Big Data / / 2 2
Courses Required by the 12 12
College
-] 3+ /Subtotal 2 2 2 2 -] 3*/Subtotal 3 3 2 2 -] 3+ /Subtotal 3 3 0 0 -] 3+ /Subtotal 0 0 0 0
S5 7% (- )(= )/Economics(- )(=) 2 2 2 2 | Heir ik 2238 4y 4 32 /Logistics and Transportation Management 2 2 / /| & 3@ i¥(- )(= )/Project Study(- )(= ) 2 2 2 2
& 3+ % (- )(= )YAccounting(- )(= ) 2 2 2 2 |4 ¥ 72 /Principles of N 2 2 / [ |imid § 32 /Distribution Management / / 2 2
2huig # 32 4 /Management 2 2 / ! |% * ¥ < [Business English / / 2 2 |k B ™% i7 4 ¥ 12 /International Marketing Management / / 2 2
(% £#8) # * p < /Business Japanese 2 2 / /| s 12 /Supply Chain Management / / 2 2 |@2>3i £ ¥ 12/Global Logistic Management / / 2 2
Courses Required by the [#@75 % % % i 4#1/Commercial Software Package / / 2 2 | kAEE B 2 /Customer Relationship Management / / 2 2 |@#nz 7 i kg x/Airfreight Forwarding Practice 2 2 / / 40 40
Department 7 =4 i%/Amadeus Global Distribution System 2 2 / | [# ¥ £ 33/Ground Handling and Ticketing 2 2 / /
-] 3+ /Subtotal 8 8 6 6 -] 3*/Subtotal 6 6 6 6 -] 3+ /Subtotal 6 6 8 8 -] 3+ /Subtotal 0 0 0 0
REG & 2'(- )(= )Military Training(1)(I1) 2 2 2 2
@@ fie)
University
Electives
* @ F @i 5 * [E-commerce Platform Application 3 3 / /
7 31 3 i/ Information Technology 3 3 / /
7 40 13 % F 4+ 3§ 22 A 47 /Introduction and Analysis of Marketing Case Practice | 3 3 / /
* e AL F 7 4 B % A 47 /Case Analysis of Online Community N 3 3 / /
B A 72 /Health Industry Management 3 3 / /
% #5 4 /Healthy Baking Technology 3 3 / /
i3 A % % %47 7 /Industry-Specific Research 3 3 / /
(”c?li;: ) g 5 £]37F 3 /Innovative Development of Coffee Products 3 3 / /
Electives * e i* (7 4 & $| ¥ 7+/Digital Marketing Planning Practice / / 3 3
%= i 32 ¢ % /International Distribution Management Practice / / 3 3
34 59 4 45 /Competitive Strategy Analysis / / 3 3
fol ' /> 17 /Business Management and Analysis / / 3 3
% 423436 /Seminar / / 3 3
4 fie = 3% 3+ /Formula Design of Health Medicated Diet / / 3 3
®41 ¥ 5 5y ¥ 1@ /Entrepreneurship and Store Management / / 3 3
* #c#h i 3 52 /Big Data Health Management 733
2 JE.4]/Career Development & Planning 2 2 / /| & ¥ F mAL31/Enterprise Resource Planning 2 2 / I Rz International Relations 2 2 / /¥R % (= ) (= ))/Extracurricular Internship(1)(11) 9 * 9 *
£1& & 3 2" 3 /Creative Thinking Training 2 2 / /| %P3 jRFx22 ¥ 12 /Chain Store Operation Management 2 2 / /| @41 % # 32 /Entrepreneurship Management 2 2 / /|2 & 3 % /Growth Internship 1 * 1 *
¢ % i& /Communication and Expression 2 2 / / /Service Industry Management 2 2 !/ I |52  #+/Advertising Practice and Management 2 2 / /
s i F 72 ¥ /Introduction to Distribution Management 2 2 / / 3% /Introduction to Japanese Enterprises 2 2 / /| g § 324 7+/Channel Management Practice 2 2 / /
B % < it 2 g sk /International Culture and Tourism 2 2 / /| *BRH-F ik i 4 /Workplace Studies and Communication Skills 2 2 / | | @4 740§ 32§ 53/Store Marketing Management Pratice 2 2 / /
# 5 B £ 2 % i /Multimedia Integration and Editing 2 2 / /|#3 #55% 3 442k 3+ /Interactive Multimedia Design 2 2 / [ |# % 48 5 # 4 23K 3 /Multimedia Interactive Website Design 2 2 / /
#i5c i 5 448 ¥ 35 /Introduction to Digital Multimedia 2 2 / | |##ci=p % /Digital Content 2 2 / [ |#%F % 4-483K 3 /Web Multimedia Design 2 2 / /
A5 % /lmage Management 2 2 / /| % = *t ®3%/Second Foreign Language 2 2 / /| %74 & 419 73/Marketing Case Study And Practices 2 2 / /
%% 48 tk/International Etiquette / / 2 2 |4 m 3 ¥ 34 /Introduction to the Internet of Things 2 2 / /| % 43pR4%9 i+/Cabin Service Practice 2 2 / /
& & A ¥ %% /Introduction to MICE Industry / / 2 2 |*# 33 4+ 2 /Market Investigation Practice 2 2 / /| # % ¢ 12 /Strategic Management 2 2 / /
i?f’ B # % 4548 s * /Multimedia application introduction ! / 2 2 |eEBF OB F F 22 53/Application of E-Shop Management 2 2 / / :h;ners A& £ 4 74 4y Introduction to Artificial Intelligence and Internet of 2 2 / / 52 52
ective
Course \Verification :;;}G:Ji;a:ieg# #/ASEAN Economic, Trade and Business Talent | -, / 2 2 |R % # x4 Advertising and Promotion 2 2 / /|4 7 4 /Internet Marketing 2 2 / /
7 4 + % % i¥/Marketing Copy Writing / / 2 2 |i % % 7 5 IConsumer Behavior 2 2 / [ kM 3 72 9 j7%/Store Management Practice 2 2 / /
#2D 7 " #> % /2D Computer Animation / / 2 2 |4 Bt # 32 /Procurement Management 2 2 / /| %7 i p * /Business Japanese 2 2 / /
s il % H/Distribution Industry Business Information / / 2 2 |ESG# ¢ ¥ i532/ESG and Business Ethics 2 2 / /| % #c; 7 49/Big Data Marketing 2 2 / /
&> i“ £ % A % 54 ¥ 2/ Introduction to Cultural and Creative Industries 2 2 / /|3 i= 4 4] 2 ¥ 5% ¥ 52/Digital Transformation and Business Management 2 2 / /
K4 8 #icdp 4 172 i * /Sales Data Analysis and Application 2 2 / I [k ddp F 44 45 2 i * //Big Data Analysis and Application 2 2 / /
ESG## ¢ 12 £ +*/ESG and Management Accounting 2 2 / [ |Alg* 3t 7 3 75 x5 4 Al Application in E-Commerce Operations 2 2 / /
Alfis ® *t 5 ix 41 #7 # 22/AI Application in Business Innovation Management / / 2 2 | *ESG# ¢ % A i3 @ /ESG and Enterprise Sustainability Management / / 2 2
2HEY W48 & § 22 T B4 * /Supply Chain Finance and Blockchain Application / / 2 2 |AlL* >k 4 45 22 - /Al Application in Data Analysis and Decision Making / / 2 2
Department ¥ #4.0f36 /Introduction to Business 4.0 I | 1 [ 2 [ 2 [*# &% &% i+/Carbon Footprint Verification Practice L2 ]2
il 4 ¢ 4o P24 ¥ 58 /Chain and Franchise Enterprise Management / / 2 2 |4 mig i * § Jx/Internet of Things Application Practice / / 2 2
K iF g e i¥ % B3/ Transportation and Distribution System Planning / / 2 2 |k A &k iF g ¢ 72 /Management of Warehousing and Transportation / / 2 2
2> 4 37/Global Economic and Trade Analysis / / 2 2 |¢ g% /SME Management / / 2 2
549 {7 4 /Brand Marketing / / 2 2 |PRIx 5 F # 32/Service Quality Management / / 2 2
i il HH4F £ 15 2 § 52 /Distribution Information Analysis and Management / / 2 2 | *@p ¥ 41 4 $579% 73+/Business Negotiation and Sales Skills in Practice / / 2 2
# * P i ¢ #&/Bussiness Japanese Coversation / / 2 2 |®* & ¥ ¥ 12 /International Business Management / / 2 2
& % ¥ a4 ¢ 22/Commodity Pricing and Promotion Management / / 2 2 | i * 32 p4 & 3% 5 /Personal Financial Management and Ir / / 2 2
4] & % ¥ 9 iv/Creative Idea and Implementation / / 2 2 | B p # ¥4dlg ¥ 12/Store Planning and Management / / 2 2
A 4 3 iR # 32 /Human Resource Managemen / / 2 2 | %+ #cdk s * 4 17/Big Data Application Analysis / / 2 2
* PR i % {7 4'/Service Industry Marketing / / 2 2 # 72 % 4% /Distribution Case Management Analysis / / 2 2
* #*% § % 9 it/International Trade Practice / / 2 2 | Kb 4 5§ ¥ 72 9 4+/Chain Management Practice / / 2 2
#@ ¢ B 7 4 s ® E¥ #& 2 $/MICE Marketing Applicator Certification / / 2 2 L7 F A4 2 F 5440 P 7 [Practice of Purchasing Skill and Visual Display of / / 2 2
Coaching Merchaindise
P4 4% £ 72 /Financial Management / / 2 2 |5 32 4 7#/Brand Management Practice / / 2 2
#% F 7 ir4eskiz ¥ JE-commerce Website Construction / / 2 2 |®* 4 g ¥ % & /International Finance and Foreign Exchange / / 2 2
@R § § 4x/Practice in Trade & Customs Service / / 2 2 i 3% 3*/Dynamic Website Design ! ! 2 2
#1456 % 2% 3+ /Website Animation Design / / 2 2 |#% 448 5 £ %9 iv/Implementation of Multimedia Integration / / 2 2
* 7 R 32 /Intelligent Distribution Center Management / / 2 2 | +# 17 4/ IDigital PR and Social Marketing / / 2 2
2 & B¢ i%/Public Relations / / 2 2 |4 4#4 g 1 /Cold Chain Logistics Management / / 2 2
1% ;%% 8 /Recommended Elective 2 2 2 2 i+ 3% 4 /[Recommended Elective 6 6 8 8 i+ 2% ¥ 13 /Recommended Elective 8 8 8 8 % % /Recommended Elective 9 9 9 9
&3+ [Total 20 | 20 | 18 | 18 & ++/Total 17 | 17 | 18 | 18 & 2+[Total 19 | 19| 18| 18 & 2+[Total 9 9 9 9 128 128
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